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2009 Strategic Outreach Plan ,[

+ Based on 2008 research from national, regional
and Virginia studies

+ Revealed major misperception — people think
they are ready, but they are not:

* Perception vs. Reality
v 54% feel prepared
v' 71% do not have critical supplies



2009 Strategic Outreach Plan ,,[

+ Revealed major opportunity for clearer
messaging — people don’t understand what it

means to be prepared.:

* Help people understand by giving them a
baseline.

v’ 3-day supply of non-perishable food

v 3-day supply of water

v' Working battery operated radio and batteries

v A written family emergency plan



2009 Strategic Outreach Plan ,[

+ Revealed key audiences to target — groups
who are either very underserved or more likely

to take action:

* Who needs Ready Virginia?

v’ Least prepared are the oldest (65+) and the
youngest (34-)

v' Families with children tend to be better prepared

v' 56% of Hispanics don't feel prepared



2009 Strategic Outreach Plan ,,[

+ Revealed important influences — people will
take preparedness actions if recommended by:

¢ Certain spokespeople are highly influential.
v 80% -- police or fire officials

v 66% -- local weather or TV news announcer
(#1 in HR)




What Does 2009 Plan Include?

+ Enhanced Web sites and use of social media
+ Working to re-vamp Web sites
¢ |ntroduced regular use of Twitter, Facebook

* New seniors’ brochure and RV brochure
¢ Seniors Includes family emergency plan template
+ RV includes emphasis on four critical supplies

¢+ Extensive outreach to Spanish-speaking
+ Multi-faceted media campaign and family events
+ New Listo Virginia brochure, Spanish hurricane guide



Emphasis on Making a Plan A

¢+ Concentration on families
+ Articles for homeowners’ associations, neighborhoods
+ Radio Disney media campaign and family events

¢ Partnerships with TV meteorologists
+ Support for NWS events and activities
+ Regqular correspondence to share RV opportunities

¢+ Resources for local emergency officials
+ Regqular correspondence to share RV opportunities

+ Providing brochures, family plan templates, tabletop
displays and other resources



National Preparedness Month ,.[
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Ready Virginia and NPM ,.[

+ RV encouraged local and state agencies and
organizations to register as NPM Coalition
members and to sponsor events.

v' 65 voluntarily registered

+ RV provided resources to local EMs, Citizen
Corps, homeowners’ associations, English and
Spanish media and meteorologists

v Mailed out thousands of brochures, family plans, kids
game sheets and magnets in response



New Ready Virginia PSAS ,[

+ Virginia is one of only two states that elected to
localize and distribute new Ready TV and radio
PSAs throughout the state to kick off NPM.

¢+ The new PSAs use the metaphor that a
disaster can turn your world and your family’s

life “upside down.”

World Upside Dowx

NEW Public Service Advertﬁne:ntﬁ a0




RV and Radio Disney ,[

+ 10 family events from Richmond to Williamsburg to
Hampton Roads to Northern Virginia

+ Featuring Get Ready Vlrglnla games, goody bags




NPM and RV Special Events,[

¢ Co-hosted with VDOT third
annual State Employee
Preparedness Expo
¢ James Monroe Building

+ More than 400 attended,
representing 25 agencies

+ With Citizen Corps, co-
sponsored and exhibited at
Sept. 24-26 Virginia
Statewide Neighborhood
Conference in Richmond

+ 200 attended

+ Assisted Norfolk with panel on
family preparedness




Corporate Coordination ,.[

+ \Worked with several Lowe’s stores around the
state to support Sept. 26 “Safety Saturday” by
providing brochures, handouts, magnets and
NPM posters in English and Spanish

¢ Scout leaders expressed appreciation for RV
literature, including family plans

LOWES

Home Improvement Warehouse


http://en.wikipedia.org/wiki/File:Lowe's.svg

L ocal Efforts to Promote NPM ,,[

+ 25 local governments voluntarily reported
hundreds of activities to Ready Virginia
¢ Training and exercises
+ Twitter, Facebook and locality Web sites
+ L ocal government access TV channels




L ocal Efforts to Promote NPM ,.[

+ Traditional and non-traditional outreach

¢ Assistance to Boy Scout troop working on
preparedness award

+ Visits to retirement villages
+ Displays in county and city offices
+ Booklet distribution to school kids

+ Employee preparedness training Flﬁﬁﬁi
+ Set up of Mobile Command Posts [ e
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al Efforts to Promote NPM

Hampton Celebrates 10 Years of Continuous
Customer Service with 311 Call Center

September wil mark the 10t anniversary of
Hampton's 311 Call Center. In September (999,
Hampton became the firs Virginia

locallty to offer citzens urlimited f, satiors and water, reporied down
access to dty sendces and o trees, and asked about cther avalable
information through their 311 Call ,& assistance

it Dint L2

Center.  Hampton residents can

simply dial 3-1-1 anytime 1o request

information on almost anything.

(Customers cutside of Hampton city limits who
need information on city services can dial 757-727-
8311 to reach the Call Center)

Customer advocates handle calls on everything
from missed trash collection, to answering questions
about the city budget, to reporting zoning viclaticrs,
o finding out how to purchase a yard sale permit,
to city clesing information and vital information
during weather emergencies. And contacting the
Call Center is convenient. It is siaffed 7 days a
week, including evenings, weekends, and halidays

A Day of Remembrance and Hope

On Friday, September 11 at 8:00 am the &h annual
Day of e and Hope vl ke place at
Gomaid's Hope Park in Hampton. This event will
offer a spechl time of refection for those Ives lost
in the September 11, 2001 atiacks and celebrate the
contrbutons of the amned semvices and public safety
personnl who protect the nation every day
The ceremony will include participation by
representatives of all ammed servioss, 2 presentation of
the colers, a prochmation by the City of Hampton, live

Hampton Teen Center Opens August 29

s big. s unique. s
teemled. And ifs about

Fg Teeh time.  This longawaiied
W

MR, dream is about how teens
spend their tme out of
school  The Hampton
Teen Center will offcally open ks doors on Saturday,
August 29 from 1:00 pm. untl 500 pan. with festvites,
games, tours, and prizes just for tesns.

DID YOU KNOW.
The countdown to the full officlal opening of the Peninsula
EmELs has begun. Be In-the-know and d.ed o the

In fact, during Hurmicans Isabel, residents relied on
the Call Center for reliable and timely information.
Residents called to find out about ice

Over the past 10 years, the Call

Center has andled 2.5 million calls

and added email as a convenient,

24/7 aption for submitting questions or requesting

services Residents can emuil the Call Center at

Gll311 @hamptangov just as easily as they can pick
up the phone and call.

“As another one of Hampton's “fists’ 311 has
been an invaluable service to our citizens for ten
years,” said Mayor Molly Joseph Ward. It allows
our ciizens to stay connected and makes it as easy
as pessible for them 1o connect with us anytime
about anything ... an example of customer service
atits best’!

sk, a e volley and playing of Tops, followed by a
public reading of the names of thase lost on September
11, 2001 and subsequent War on Teme.

“Thi obsesvance continues an eight year tradiion with
he firt memoial taking place on Decemrber 11, 2001
months after the Septernber 11 attacks

Ciizens interested i volunteering i read the names
at this event may contact Hampeon Millary Afis
Commiitee (MAC) member John Gty at (757) 851-
3085 or jotigately@actcom.

The Teen Center s located at 300 Butier Fanm Road
and is the cnly ane of ts kind in Virginia. 1t wil cffer
a reatity oenter, reccrding studio, cyber cafe, dance/
banguet arena, running wack, weightiting, video and
game arcade, food court and Kitchen, lounges, and
meeling arezs

For mere information call 7283280 or vt
hamptonteencenter.com.

Hurricane
Season is Here
Are You Ready?

Make sure you are prepared for the:
2009 huricane scason
Al ciizens should plan 1o
profect themseives, their
famiiss, and their pets in
the cvent of a humicanc
or tropical somm. There
are three casy, loweost
2eps families can take to get reacly.
v Gera K
¥ Make 2 Pln
¥ Stay Informed
Vi ReadyVirginiagow for detailed
information on the three Teps 1
preparedness. Make: sure you and your
family ahways have the laiest Hamptarr
specific  information  during  any
cmergency by viting wnwhamptce,
v, tuning in to WHOV BAIEM,
iewing Hampton Gty Channel 47723,
|n:1 making awe o e s p
e emal mesages
i . Fompten s a1 weneerm
hamptongore.

HIN1 Flu

Wik ol of the discusions of HINI Flu
(Fomerly refeed t a5 Swine Pl in the
media it is imporant 1o know what
do for you and yeur fmily i seson
s on the horizon and you shoukl abvays
ok proventie skgs (@ siay heakhy such
= frequent hand-washing or use of
hand sanitizer, covering your mouth
and nose when snsezing, svoiding
interaction with sick pecpls, and
saying home and avoiding others
when you are sick. These arc your best
deienses agaist getting a cok or the fl.
Hanpos Hesth Dopuement
Preparccdncs Bureau ar chocy

Do your part t sty informed by viting
wearack gon

S,
NEWS YOU CAN USE...
DELIVERED

FOR FREE! <
Substribe to o
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Allg Saturdays
In the Square
n

sept Hampton

City Offices 9 Council Meeting

Pt Hampton City

‘HNoon — 400 p.m, ane cosed In cbsenvance 7:00 pm,, Councl
Peninsuby own Center mumu.y Trash pickup normaly | Chambers (Bth Focr, Clty Hall. The

ANl stmmes the Peninsula Town Center | Schedhuied for Monday wilbe picked | mesting s aso broadeast e on Cly

‘will be hosting famly fiendly festhals | up on Wednesday Saptember 9. Channel TV-
evety Saturday through September3. | Forafulllst of holiday clodng 47723 nd
There will be food vendors, Iive Information please visit hampton. on the dty
music, and much more. Vit gov or call 311 In Hampton website at

peninsiatovncentercom formore | 727-8311 outide of Hampton hampton.

Information. orfrom a mobile phone}. K -* Lo

We are now in hurricane season. Make sure you are prepared and visit Ready Virginia.gov

www ham| ] dews.

sraritiesaisaanany
The Harpron Ciy Page combines
infrmatian frm chy deparmenisink ane
plce, saves meney and s ek thn
previous newsktters, Ciy Fage s browght to
yeu by the Medi & Commnty Relations
& Department o e iy f mplan.
PHONE (757) 727-6891
BIAL  commurkatiorsBhamplongy
ADDRESS ity Hall, 7 ocr
incok Steet

Harmpton, VA 2362

WEBSITE. wwwhamptongov

¢

¢

¢

Locality proclamations

Bus posters

Bookmarks
books

City newsletters and

employee e

Are You Re
classes

In library

-mails

ady? citizen



L ocal Efforts to Promote NPM ,,[

¢ Community Safety Fairs, Disaster Days and
special events

+ Family and business planning workshops
¢+ CERT classes =




Questions?
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